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SAB Plan 
Overview



A.Expand SUSU Social Media Presence



B.Anti-fraud Awareness Campaign



Responses to 
Raised Questions



1.What is the justification for prioritising
Instagram and Red Book and what other 
platforms have you considered?
Instagram

•Main promotion platform traditionally 
used by most societies

•Most widely used among UoS students

•Strong engagement & visibility

•Effective for reaching international 
students

•Supports diverse content formats

Redbook

• As a Chinese student, I see that many 
Chinese international students rely 
heavily on Red Book for campus 
information.

• It helps University resources reach 
students more effectively and directly.

• Red Book’s algorithm provides strong 
natural reach and organic traffic.

• It fills the communication gap that 
Instagram alone cannot cover.



comparative data

•Researched little red 
book usage across UK 
universities.

•Many already active with 
high engagement.

•Reviewed their content 
and interaction models 
for best practices.

ActualTargetMeasurementMetric

120150# of attendeesAudience attendance

7560MinutesEngagement duration

1510# of questionsQ&A interaction

9590Percentage (%)Positive feedback

8580Percentage (%)Rate of information 
retention



Comparison

• Know your material in 
advance

• Anticipate common 
questions

• Rehearse your responses

• Other platforms have been used 
before, local student promotion is 
already well-covered

• Red Book hasn’t been used, a great 
opportunity to boost international 
student engagement

• WeChat’s reach is lower than Red 
Book, limited for international students

• Therefore, Red Book is prioritized



2.What is the plan for maintaining the Red Book account? Please can you 
be more detailed and transparent about what you believe this will 
involve.

• Operation Role: Managed by SAB 
initially

• Content Posting:

• 2 “Club Exploration” videos per week

• Daily updates of free-to-join SUSU 
events

• Club events and daily activity info

• Team Collaboration: SAB + Marketing 
Team

• Sustainability: Future part-time hire for 
Chinese content management



Scam Awareness

Q&A



1.Have you considered creating more interactive content that will 
make more of an impact than just watching a short online video?

Campus Tours / Mini Activity Stations

• Set up interactive booths in the library, cafeteria, and student center

• Play short videos, display posters, and provide quizzes or mini-games

• Students earn small prizes or check-in points for participation

Workshops / Role-Playing Activities

• Groups simulate scam scenarios to enhance hands-on experience

• Team competitions or case discussions can be arranged to boost engagement

Social Media Challenges

• Students create short videos or participate in online quizzes, shared on campus social 
platforms

Digital Poster Design Competition

• Design creative digital posters to promote the activities and anti-scam tips online



2.Is there any reason 
December was chosen as a 
date to publish the videos?
• End of the term: students are more active on 

social media and online platforms, making 
videos easier to reach

• Year-end holiday and shopping season: high 
risk period for scams; early promotion helps 
raise awareness and protect students

• Preliminary data collection is nearly complete, 
so releasing now allows us to use collected 
data to guide content



3.What is a campus 
awareness tour? These are 
mentioned but not really 
expanded on.
• Hosted at multiple campuses, creating a platform 

for in-person interaction with students

• Play short videos, display posters, and set up 
interactive quiz stations

• Provide candies and small gifts to encourage 
participation

• Conduct in-person talks to introduce anti-scam 
information and activities

• Combine campus events with social media 
promotion to deepen understanding and reach 
more students



4.What is your plan for 
later in the year? The goals 
at the moment all have a 
deadline between now and 
January, what will you do 
after that?
• Anti-scam short video updates and 

workshops/competitions are ongoing 
projects; video releases will continue

• Launch an Anti-Scam Creative Video 
Competition

• Launch a Poster Design Contest



Collaborators & Q&A



Thank you


